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         What Is Beauty: A Comparative Study  

 
The topic that I have chosen to research is the various definitions of beauty in different 
countries around the world. This idea stemmed from my recent trip to China where we visited 
a branch of the cosmetic company Mary Kay. Here, we were introduced to a popular product 
in China that whitened skin, which was such a vast difference from the U.S. where a sun-
kissed bronze hue is the coveted skin tone for many people. 
 
The concept of beauty has been around as long as humans have occupied the earth. Today, the 
cosmetic industry is a multibillion dollar gold mine that takes advantage of people’s desire to 
conform to what is socially accepted as beautiful. The interesting part is that these companies 
have to change their products depending on the location of a particular branch because what is 
considered beautiful is not the same everywhere.  
 
Some questions that I hope to answer while exploring this topic are: How does the concept of 
beauty reflect the values of a culture? How does the idea of beauty change over time in a 
particular place? How does the idea of beauty reflect the history and economy of a particular 
place? What are some similarities and differences between what is considered beautiful in the 
east and what is considered beautiful in the west? Why do people in a particular place define 
beauty in the way that they do? 
 
To complete my research, I plan to do a comparative study 
that focuses on three or four different countries that define 
beauty in very different ways. My goal is to find out how 
different factors in these societies contribute to that 
society’s idea of beauty. I plan to pull some of the things I 
have learned in my sociology class to find relationships 
between seemingly different aspects of society. My hope 
is that the majority of my presentation is visual, with 
numerous photos of “beautiful” people from different 
places around the globe.  

 
 
	  


