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frank m. antonacci ’01 has had his share  
of success on the racetrack competing in the  
U.S. Trotting Association, with his horses 
winning more than $1 million in each of his  
first nine seasons.

Off the track, Frank has become one of the 
sport’s trendsetters, with his 2011 entrepreneurial 
idea now at the front of the association’s marketing 
and promotions plan.

Family-owned Lindy Farms Racing Stable  
in Enfield, Conn., is in its third generation, with 
Frank taking over the training aspect of the  
racing team in 2005 while he was still a senior at  
Boston College.

Frank changed the logo and racing colors,  
and set a new tone at the farm. He saw instant 
success with his horse, Crazed, becoming a world 
champion and pulling in more than $1 million.

“The enthusiasm was growing at the farm,”  
said Frank, 30. “Mediocrity was unacceptable.  
We were trying to build a culture of winning  
and success.”

Some of Frank’s friends invested in Crazed, 
and he noticed how much they enjoyed being 
connected and involved. This gave Frank an idea. 
He wanted to get people involved in the sport  
of harness racing from an ownership angle, but 
without the big money so often associated  
with horses.

“The concept we came up with was to break  
the horse up into a share product, just like a  
public company,” explained Frank, who began 

training horses when he was 13 years old.
Frank established the Bourbon Slush Stable, 

where a person, for $500, could be 1/100 of  
an owner of a horse with no strings attached. He 
teased his idea through social media and email  
for a few weeks. He hoped to draw enough 
interest so 100 people could become part owner  
in his horse, Bourbon Slush. When he opened  
the portal so people could invest online, within 
six hours he not only had enough money to  
cover the cost of Bourbon Slush, but enough to 
purchase two more horses.

“We were over-subscribed,” he said. “So we 
decided everyone would get divided up over the 
three horses, which gave everyone three horses  
to cheer for instead of one.”

Interest in Lindy Farms exploded. Followers 
on the farm’s Facebook page climbed to 2,000; 
people started following Frank on Instagram; 
others sent his family birthday gifts.

Frank was overwhelmed at the interest and 
support people, predominantly strangers, showed. 
He wanted to give something back, so he opened 
the doors to his farm … literally.

“We put webcams in the stalls; we had family 
days at the farm,” Frank said. “It took on its own 
community: the Bourbon Slush Stable Community. 
They felt like they were part of this team. We  
sent them email and video updates. The people 
were enjoying the learning experience and  
feeling part of the racing family.”

When the Bourbon Slush Stable concluded  
at the end of the 2013 racing season after two 
seasons, Lindy Farms didn’t make any money off 
Frank’s low-risk endeavor. However, that  
doesn’t mean it wasn’t a good design. In fact, the 
U.S. Trotting Association thought it was so  
good for the sport that it’s trying to implement 
the idea at every racetrack in the country.

“I knew I wasn’t going to make any money  
at it, but I thought it was important to take a lead 
in the industry as a whole to show them that  
with some ingenuity and a lot of hard work, you 
can market the sport in a way that can be 
successful and bring new people into the business,” 
Frank said. 

Frank has trained three world champions  
and his horses have set eight track records.  
He’s married and has two children. He lives in 
Somersville, Conn. 
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